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Hashtags are high-visibility linguistic constructs that promote cultural alignment and index ideological stances in digital environments. Although hashtags are
becoming more and more popular among academics as online communication tools, little is known about how they contribute to the practical reproduction of
cultural norms. Few research has looked at the language processes by which these values are passed down or reframed, despite the fact that sociological theories
of cultural reproduction have long studied how customs and norms endure over generations. This study intends to fill this gap, to which end it examines how
hashtags serve as practical language tools in the reproduction of cultural values in online conversation. The study uses a qualitative-pragmatic discourse
analytic framework to address this question and utilises information from indexicality theory, digital discourse analysis, and language pragmatics. A multi-step
interpretative approach was used to examine a deliberately and theoretically collected dataset of 90 English-language social media postings (January 2020—
March 2025), which included 288 thematically significant hashtags. Indexicality, framing, pragmatic function, and presupposition were among the analytical
categories. The results show that hashtags are used to index identification and ideological alignment, encode stance, and assume common cultural knowledge.
Hashtags served as framing mechanisms that placed the user inside cultural narratives, and many posts featured binary oppositions (such as tradition vs.
modernity). Notably, hashtags also made it easier to engage with conventional values in a critical and sarcastic way, which proved their ability to both reproduce
and challenge cultural norms. According to the study’s findings, hashtags are pragmatically dense units that contribute to the perpetuation of cultural norms in
online conversation. They serve as symbolic tools of continuity and emphasise the crucial function that language use in context plays in contemporary processes
of social identity construction and cultural transmission.
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1. INTRODUCTION

The reproduction of culture, understood as the preserva-
tion and transmission of values, beliefs, and normative practices
across generations (Kuznetsova & Petrulevich, 2019), has long
been a central concern in sociological thought. Classical and con-
temporary theorists alike have underscored that no society can
sustain itself without mechanisms that ensure continuity
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between the past and the present, between tradition and
change. Historically, such mechanisms were primarily attributed
to institutions such as the family, religion, and education. How-
ever, given today’s accelerated digitalisation and media conver-
gence, the question arises: how is cultural reproduction mediated
in contemporary discourse, and what role does language play in
this process?
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This study contends that language is a constitutive force in
the pragmatic reproduction of culture, especially in digital envir-
onments where linguistic economy and visibility are paramount.
Hashtags are among the most powerful language tools in this
context. They are short, indexical units that let users position
speakers ideologically and attach utterances to cultural identities
(Khurana & Krishnan, 2025). Hashtags serve as community sig-
nals and evaluative markers all at once, as they essentially distil
cultural meanings into digestible, replicable formats (Kiritchen-
ko et al, 2014). In this way, they act as tools for communicating
principles across socioeconomic and generational lines.

This article explores how hashtags contribute to the prac-
tical building of cultural continuity and identity, drawing on the
theoretical underpinnings of cultural reproduction. It places
hashtags in the context of linguistic pragmatics, paying special
attention to how they function in indexical alignment, stance-
taking, and assumption. To reveal the language mechanisms by
which cultural values are encoded in online spaces, the study
examines a chosen corpus of hashtags associated with tradition
and identity in digital conversation.

Through its observations of how everyday language use
(particularly in condensed digital forms) reflects the boundaries
of collective belonging and normative orientation, the paper
hopes to advance sociological understandings of cultural repro-
duction and pragmatic theories of meaning in context.

Although it has been established that digital communica-
tion can facilitate public debate (Malyuga & Grishechko, 2021;
Malyuga & Popova, 2018; Zappavigna, 2015; Gerrard, 2018),
little is known about the precise methods by which language
components in social media perpetuate cultural values. Despite
the fact that hashtags have been extensively studied as tools for
identity performance and information retrieval (Zappavigna,
2018; Wang et al, 2016), little is known about their more prac-
tical function in mediating cultural transmission. Most of the ma-
terial currently in publication tends to ignore the multi-layered
pragmatic roles hashtags play in context by treating them either
as standalone sociolinguistic symbols or as structural metadata.
As a result, the practical processes that allow hashtags to uphold
or challenge cultural norms in digital spaces have not yet been
thoroughly investigated. To close this gap, the present study
treats hashtags as fully functional linguistic-pragmatic units that
encompass stance, presupposition, alignment, and indexical posi-
tioning in a limited amount of textual space, rather than just
signs or symbols. The study aims to expose the ways in which
hashtags serve as condensed carriers of cultural meaning and
ideological orientation by studying value-laden hashtags in the
context of digital discourse involving tradition, identity, and gen-
erational change.

Therefore, the study has two goals: first, to determine the
practical roles hashtags play in cultural reproduction, and
second, to investigate how these roles support the communicat-
ive construction of identity, continuity, and contestation in digi-
tal spaces. How hashtags serve as linguistic-pragmatic tools in
the replication of cultural values in modern digital discourse is
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the main research issue driving this study. The study thus
provides an account of how everyday linguistic practice medi-
ates the symbolic processes through which culture is maintained
in the digital age.

2. THEORETICAL BACKGROUND

The concept of cultural reproduction has been extensively
theorised within the sociological tradition as a central mechanism
through which societies maintain continuity, identity, and social
cohesion. It refers to the persistence of cultural forms and the on-
going process by which cultural norms, values, orientations, and
practices are transmitted across generations and social groups.
While early theorists emphasised the structural and institutional
bases of reproduction (Ozerova et al, 2019; Malyuga et al,
2019; Grishechko et al., 2021; Dzyubenko & Borisenko, 2020),
more recent approaches point out the centrality of language and
communication in sustaining cultural models.

In classical sociology, cultural reproduction was often con-
ceptualised as the intergenerational transfer of relatively stable
symbolic forms. It has been proposed, for example, that culture
functions as an integrated system of material and immaterial ele-
ments, with values and meanings forming the immaterial core
(Bernstein, 1981). The notion of meaning-values-norms brings
to the fore the implicit assumption that reproduction depends on
internalised symbolic content, not merely behavioural mimicry.
However, the question of how such meaning is conveyed re-
mained undertheorised from a linguistic perspective.

Touraine (2002) introduced a more dynamic view, challen-
ging the idea of shared values as fixed cultural coordinates. He
emphasised ‘cultural orientation’ as underlying structures that
transcend superficial practices or traditions. These orientations,
he argued, persist even when explicit values are contested,
which means that they function as deeper cognitive-pragmatic
frameworks that guide social action. Importantly, the critique of
the normative consensus model opened the way for viewing cul-
tural reproduction as a site of conflict, negotiation, and asym-
metry, which are all the conditions under which language plays
a decisive mediating role.

Modern societies, especially post-industrial and globalised
contexts, problematise the dichotomy between tradition and in-
novation. Scholars such as Handler and Linnekin (1984) and
Shils (1981) have argued that tradition itself is not a fixed inher-
itance, but a reconstructed narrative embedded in contemporary
conditions. Shils (1981) notably distinguished between the
‘core’ and ‘periphery’ of tradition to put a focus on its plasticity.
Yet again, the role of language in maintaining this reconstruction
remains implicit rather than systematically explored.

The shift from a structural to a communicative understand-
ing of reproduction becomes clearer in the work of Pierre Bour-
dieu, where cultural reproduction is no longer viewed as the
neutral transmission of knowledge but as the institutionalised re-
inforcement of symbolic power, mediated above all by language
(Bourdieu & Passeron, 1990). Bourdieu’s (2005) concept of
habitus accentuates how embedded dispositions, formed through
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communicative experience, reproduce the social order. Educa-
tional institutions, in this view, legitimate dominant cultural
forms by embedding them in linguistic practices that are un-
evenly distributed across social classes.

Bernstein (1971) further elaborated this idea by theorising
elaborated and restricted codes — forms of language use associ-
ated with different social groups. Restricted codes, characterised
by implicitness, contextual dependence, and repetition, are com-
mon in working-class speech, whereas elaborated codes, marked
by explicitness, abstraction, and syntactic complexity, dominate
in formal education. Bernstein’s (1971) idea (that differential ac-
cess to linguistic resources influences participation in cultural re-
production) has been foundational for later studies on linguistic
inequality. However, critics have pointed out that the model
risks reifying class-based speech norms and underplays the
agency of speakers to switch codes or subvert dominant forms
(Moore, 2007; Harker & May, 1993; Suhandano et al., 2023;
Petrova et al,, 2023; Druzhinin & Fomina, 2022).

The expansion of these ideas into digital communication
contexts reveals both continuity and rupture. Contemporary
pragmatic research shows that new digital genres, such as hasht-
ags, memes, and comment threads, encode social positioning and
reproduce group values, often with striking brevity and affect-
ive force (Zappavigna, 2015; Heyd & Puschmann, 2017; Mo-
lodychenko, 2019). These units condense propositional content,
as well as pragmatic functions, and thus become critical tools for
reproducing culture.

The primary focus of this study are hashtags, initially intro-
duced as a navigational tool for categorising content on social me-
dia platforms (Zappavigna & Martin, 2018). They have since
evolved into complex linguistic units that perform multifaceted
communicative and pragmatic functions. As linguistic signs,
hashtags are no longer confined to indexing topics; they have ac-
quired discursive agency and now allow users to comment, eval-
uate, align, or resist meanings within a given interactional frame.

From a structural perspective, hashtags are typographically
marked by the pound symbol (#), followed by a contiguous
string of characters, and are typically devoid of spaces or punctu-
ation (Zappavigna, 2015). While this form may suggest simpli-
city, the linguistic behaviour of hashtags is far from one-dimen-
sional. Zappavigna (2015) categorises hashtags as searchable
talk, simultaneously functioning as metadata and metadiscourse.
This duality allows them to operate both as paralinguistic index-
ing devices and as metapragmatic markers (Androutsopoulos,
2014) that comment on the communicative act itself.

In discourse-pragmatic terms, hashtags can be understood
as linguistic units that encapsulate condensed utterances or pro-
positions, often relying on shared cultural knowledge and prag-
matic inference for their interpretation. As such, they resemble
what Austin (1962) would term performative utterances, i.e.
statements that do something within the communicative event.
For example, the hashtag #blessed can simultaneously function
as a descriptor, a stance marker, and a pragmatic tool for identity
performance (Zappavigna, 2018).
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Furthermore, hashtags exhibit characteristics of linguistic
economy and multifunctionality, which is in line with Jakobson’s
(1960) model of language functions. They can be emotive
(#sosad), phatic (#helloworld), referential (#Australia), and
even poetic (#MondayMotivation), depending on context. Im-
portantly, their pragmatic value is often context-dependent, as
they rely on the co-text and a more general discourse com-
munity for interpretive clarity (Rauschnabel et al., 2019).

Several scholars also emphasise the indexical nature of
hashtags (Lang et al., 2021), arguing that their use signals align-
ment with ideological positions, emotional stances, or group
identities. In consumer activism, for instance, hashtags such as
#BoycottNestlé or #FastFashionKills transcend their syntactic
roles to become discursive acts of ethical consumption or com-
munity support (Jackson et al, 2020). This supports Silver-
stein’s (2003) notion of indexical order wherein linguistic ele-
ments point not only to referents but also to social meanings and
contextual frames.

Hashtags, as metacommunicative and indexical devices,
perform multiple pragmatic functions simultaneously: they cat-
egorise content, invoke communities, mark ideological stances,
and activate frames of interpretation (Zappavigna, 2018; Zap-
pavigna & Martin, 2018; Demeshkina, 2018). Their affordances
lie in their visibility and replicability, which enables users to em-
bed utterances within socio-cultural conversations. In this sense,
hashtags can be read as ‘performative signposts’ that reflect and
constitute cultural meaning.

Pragmatic theory offers valuable tools to explain this pro-
cess. Hashtags routinely presuppose shared cultural knowledge
(#backtotheroots, #familyvalues), perform speech acts (e.g, de-
clarations of identity — #proudtoberussian), and mark epistemic
and affective stance (#sadtruth, #blessed). Moreover, they en-
gage in indexical ordering, ie., mapping users onto imagined
communities of belief, resistance, or tradition (Carter, 2016).

Crucially, hashtags are often sites of value negotiation, par-
ticularly in the context of intergenerational or ideological ten-
sion. For instance, #tradition may function affirmatively in one
community and ironically in another, depending on co-text and
speaker alignment. As such, hashtags transform, satirise, or chal-
lenge tradition, which makes them vital devices for studying cul-
tural reproduction not as a static process, but as a pragmatic in-
teractional phenomenon.

Thus, hashtags function as hybrid linguistic units that are
simultaneously syntactic tokens, pragmatic devices, and sociolin-
guistic indexes. Their meaning is not fixed but emergent, negoti-
ated through their usage in discourse. As such, they represent a
new category of linguistic units influenced by social interaction
and digital affordances, deserving of careful study in the fields of
sociolinguistics, pragmatics, and discourse.

A pragmatic approach shows how language use affects this
conflict in real time, whereas a large portion of the research cur-
rently in publication focusses on either structural continuity or
individual agency. Basically, the ‘reproduction’ of values occurs
not simply through education or ritual, but through everyday
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linguistic practices that reframe or subvert cultural expectations.
In this sense, pragmatic choices (lexical selection, framing, deixis,
speech act formulation) are key mechanisms of cultural continu-
ity and transformation.

Moreover, a critical perspective demands attention to the
uneven distribution of pragmatic power: who gets to define
what is ‘traditional’, which hashtags dominate algorithmic space,
and how cultural legitimacy is constructed discursively. As crit-
ical discourse scholars have noted (Blommaert, 2007), language
is not evenly available to all actors; it is constrained by platform
logics, institutional gatekeeping, and sociolinguistic hierarchies.

3. MATERIAL AND METHODS

3.1. Research design

This study employs a qualitative-pragmatic discourse ana-
lytic framework to investigate how hashtags function as linguist-
ic-pragmatic tools in the reproduction of cultural values in digital
communication. Given the study’s focus on the relationship
between language use and cultural continuity, the methodolo-
gical approach draws on principles from digital discourse analys-
is (Gredel, 2017; Pérez-Sabater, 2021), linguistic pragmatics
(Levinson, 1983; Haugh, 2013), and indexicality theory (Silver-
stein, 2003). The research design is exploratory and interpret-
ive and aims to identify recurring pragmatic functions and cul-
tural orientations encoded in hashtag usage across a corpus of
public digital texts.

3.2. Data collection

The corpus comprises publicly available social media posts
that prominently feature hashtags and support their use as inter-
active and affiliative discourse markers. Data collection covered
the period from January 2020 to March 2025, a time marked by
heightened public discourse on national identity, cultural values,
generational dynamics, and digital activism. To ensure analytical
consistency, only English-language posts were included.

A combination of purposive and theoretical sampling was
employed (Bryman, 2016). Hashtags were selected based on
their relevance to themes of tradition, innovation, value trans-
mission, and generational or national identity. Representative
examples include #familyvalues, #backtotheroots, #patriot, #tra-
ditionmatters, #generationZ, and #culturalidentity.

Posts containing only stand-alone hashtags, without any
supporting textual or visual content, were excluded. Only posts
with contextually rich co-text (such as captions, comments, im-
ages, or video) were retained for analysis. The final dataset con-
sisted of 90 English-language posts, stratified by dominant them-
atic orientation (e.g, affirmation of tradition, critique of modern-
ity, ironic appropriation of values).

3.3. Analytical procedure

The analysis followed a multi-step interpretive process
grounded in principles of pragmatic discourse analysis and in-
dexical semiotics. The first step consisted in preliminary reading
and coding. Each post was examined in its full context (textual
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and visual) and coded inductively for pragmatic function of the
hashtag (e.g, stance-taking, categorisation, alignment, presup-
position), evident or implicit cultural values being referenced,
speaker/writer position (affirmative, ironic, critical, nostalgic, op-
positional). At the next stage, following Levinson (1983) and
Silverstein (2003), hashtags were analysed for pragmatic pre-
suppositions (what shared background knowledge is assumed)
and indexical links (to identity, ideology, affect, group member-
ship). This involved interpreting how particular hashtags signal
support of cultural norms or lack thereof. The final stage in-
volved frame and alignment analysis. Using Goffman’s (1974)
notion of frame and Bucholtz and Hall’s (2005) work on identity
positioning, hashtags were examined as tools that frame dis-
course and construct social roles — e.g, elder vs younger genera-
tion, traditionalist vs progressive.

3.4. Ethical considerations

As the data are drawn from publicly accessible platforms,
no informed consent was required. However, in accordance
with ethical guidelines for internet research (Hewson &
Buchanan, 2013), usernames and personal identifiers have been
anonymised, and any quoted content has been paraphrased or
altered slightly to preserve privacy without compromising ana-
lytical validity.

4.STUDY RESULTS

The analysis of 90 English-language social media posts yiel-
ded a total of 288 hashtags, with an average of 3.2 hashtags per
post. These hashtags were examined for their pragmatic func-
tions, presuppositional content, indexicality, and framing
strategies. The findings are presented below in accordance with
the analytical categories established in the methodology.

4.1. Pragmatic functions of hashtags

Hashtags in the dataset were found to serve a variety of
pragmatic functions, often operating simultaneously within a
single post. The following trends were observed.

1. Stance-taking was the most prevalent function, identified
in 68 posts (75.6%). These hashtags conveyed attitudinal posi-
tioning with respect to tradition, national identity, social values,
or generational change (e.g, #familyvalues, #proudtobe, #gener-
ationZ).

2. Categorisation appeared in 43 posts (47.8%), where
hashtags classified content thematically or ideologically (e.g,
#traditionmatters, #culturalidentity).

3. Alignment and affiliation were observed in 36 posts
(40.0%), with hashtags signalling identification with a particular
worldview, group, or value system (e.g,, #backtotheroots, #patri-
ot).

Multiple functions frequently co-occurred within individu-
al posts. For example, a single hashtag such as #familyvalues
simultaneously expressed stance, indexed traditional identity,
and categorised the content within a more general moral dis-
course.
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4.2. Presupposition and Indexicality

In 72 posts (80.0%), hashtags were found to presuppose
shared cultural knowledge or values. Common presuppositions
included the following.

1. The existence of a stable tradition or cultural heritage
(e.g., #heritage, #oldvalues).

2. A binary opposition between ‘authentic’ and ‘corrupted’
values (e.g, #realvalues, #modernmess).

3. Implicit moral judgments embedded in the evaluative
structure of the tag (e.g,, #rightpath, #decency).

Indexical analysis conducted in the course of the study re-
vealed that hashtags functioned as markers of identity and
group affiliation. In 58 posts (64.4% of the sample), hashtags in-
dexed alignment with traditionalist or generationally conservat-
ive positions. In contrast, 21 posts (23.3% of the sample) used
hashtags that indexed irony, critique, or distance from the same
positions, often by subverting or recontextualising conventional
value labels.

doi: 10.22363/2521-142X-2025-9-2-104-113

4.3. Framing and alignment strategies

Hashtags were used to frame the accompanying discourse
by establishing interpretive boundaries and positioning the
speaker vis-a-vis broader cultural narratives. The following
framing patterns were identified.

1. Binary oppositions were frequently employed, often im-
plicitly, through juxtaposed or contrastive hashtags (e.g., #fam-
ilyvalues vs #freedomofchoice).

2. Posts commonly constructed social roles or identity posi-
tions, such as the responsible traditionalist vs the misguided
modernist, or the patriotic citizen vs the indifferent globalist.

3. Ironic framing was identified in 14 posts (15.6%), where
hashtags conventionally associated with conservatism were
used in parodic or critical contexts.

The average number of hashtags per post was 3.2, with
higher densities observed in posts with overt ideological
content. Hashtag clusters often reinforced the framing function
by layering similar values (e.g., #roots, #honour, #authenticity).

Distribution of Thematic Clusters in Hashtag Discourse (N=288)

60

50

40

301

Number of Hashtags

Figure 1. Distribution of thematic clusters in hashtag discourse (N =288)

5. DISCUSSION

This study set out to investigate how hashtags function as
pragmatic linguistic tools in the reproduction of cultural values
in digital communication. Building on theoretical observations
from cultural sociology and linguistic pragmatics, the analysis fo-
cused on how value-laden hashtags contribute to the transmis-
sion, reinforcement, or negotiation of traditions, identities, and
worldviews in a contemporary digital context. The findings of
the present study illuminate several dimensions of this process,
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confirming that hashtags operate as condensed pragmatic signals
that index cultural alignments and encode ideological stance.

The findings demonstrate that hashtags in digital discourse
perform central pragmatic functions identified in prior theoretic-
al literature. As the results show, stance-taking was the most fre-
quent function (75.6% of posts), supporting Haugh’s (2013) and
Bucholtz and Hall's (2005) assertion that identity and alignment
are routinely negotiated through interactional resources such as
stance markers. Hashtags like #familyvalues or #generationZ
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situated the speaker within recognisable cultural coordinates,
operating as indexicals (Silverstein, 2003) that invoked shared
affective frames. This pattern confirms earlier claims that cultur-
al reproduction is rooted in communicative practices (Bourdieu
& Passeron, 1990) but extends this idea by specifying the lin-
guistic mechanisms (such as presupposition, alignment, and
framing) that drive this reproduction in digital environments.

The use of hashtags to presuppose shared cultural know-
ledge is in line with Levinson’s (1983) pragmatic framework.
Hashtags such as #backtotheroots or #patriot presuppose the ex-
istence of an identifiable and culturally meaningful tradition,
without explicitly defining its content. Their function is not to
explain but to activate shared frames, thereby enforcing a sense
of continuity with a symbolic past. In this way, the study sup-
ports the claim that cultural systems reproduce themselves by
transmitting values and meanings — what he called the ‘imma-
terial’ components of culture.

A key finding of the study is the extent to which hashtags
mediate the tension between tradition and innovation, a dynam-
ic central to both classical and contemporary theories of cultural
reproduction. As Touraine (2002) and Shils (1981) argued, tra-
dition is not passively inherited but continually redefined in re-
sponse to sociopolitical change. The presence of both affirming
and ironic or critical hashtags reveals that digital discourse func-
tions as a site of contestation and reinterpretation of traditional
values. This supports the claims of Handler and Linnekin
(1984) that tradition itself is a modern construct, one that can be
invoked and redefined.

Furthermore, the existence of binary oppositions in hasht-
ag clusters (e.g, #familyvalues vs #freedomofchoice) reflects
what Goffman (1974) called framing conflicts: competing inter-
pretive schemata for making sense of social reality. These op-
positions frequently mapped onto generational or ideological
alignments, which reveals the extent to which hashtags perform
the indexical labour of organising users into culturally legible
categories. In this sense, hashtags serve as pragmatic instruments
in the recontextualisation of tradition within modern communic-
ative spaces. This corroborates Eisenstadt’s (2000) observation
that even radical innovation often draws on selectively reima-
gined elements of cultural continuity.

One of the distinctive contributions of this study lies in
showing how hashtags, through their linguistic economy,
achieve symbolic density — compressing complex ideological
content into single lexical units. This property makes them par-
ticularly effective tools of cultural reproduction in digital envir-
onments characterised by high-speed circulation and fragmen-
ted attention. The findings support Zappavigna's (2015, 2018)
claim that hashtags are metapragmatic devices that signal evalu-
ative stance and community affiliation. Importantly, the current
study expands on this by demonstrating that hashtags also carry
presupposed cultural orientations, not just speaker affect or top-
ic tagging. Their pragmatic strength lies in their ability to func-
tion implicitly, evoking entire moral frameworks without expli-
cit articulation.
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In line with Bourdieu’s (2005) theory of symbolic power,
the study also reveals how hashtags contribute to the reproduc-
tion of cultural legitimacy. While Bourdieu (2005) originally fo-
cused on educational institutions and elite discourse, this study
shows that similar mechanisms operate in vernacular digital
spaces, where certain values are reaffirmed, others marginalised,
and still others mocked or re-appropriated. This resonates with
Bernstein’s (1971) notion of linguistic codes and their relation-
ship to access and control. Though hashtags are more accessible
than institutional discourse, their cultural legibility still depends
on one’s familiarity with encoded norms and frames, meaning
they can both include and exclude. This is a dynamic that is of-
ten overlooked in celebratory accounts of digital participation.

Beyond the core functions of stance-taking, presupposition,
and framing, the data also suggest that hashtags in digital dis-
course exhibit a form of pragmatic layering, whereby a single
linguistic unit performs multiple communicative actions simul-
taneously. This layering is fundamental to the strategic compact-
ness of hashtags. For example, #realvalues or #generationZ both
presuppose a normative framework and simultaneously enact a
speech act of affiliation. This enmeshes referential, evaluative,
and performative dimensions. In this sense, hashtags are bundles
of pragmatic meanings that operate contextually to construct in-
teraction. The dense multifunctionality observed in the dataset
supports this view and suggests that hashtags are integrated
components of pragmatic action in digital discourse.

Moreover, the study reveals that hashtags regularly func-
tion as indexical tokens of chronotopic positioning (Borisenko &
Samophalova, 2015), as they locate users not only within ideo-
logical communities but also within perceived historical or gen-
erational trajectories. Hashtags such as #backtotheroots and
#traditionmatters implicitly invoke a contrastive chronotope, of-
ten pitting a glorified past against a perceived decline in present-
day values. Drawing on Bakhtin's concept of chronotope
(Scholz, 2012), we may interpret these hashtags as temporal-
spatial frames that organise discourse around culturally resonant
oppositions. By doing so, they allow speakers to participate in
the construction of collective memory and to signal their tem-
poral-cultural situatedness. Thus, they serve as anchoring
devices in identity performance.

The emergence of ironic hashtags in the corpus introduces
another layer of pragmatic sophistication. Tags such as #justtra-
ditionthings or #soauthentic invert expected interpretations
through irony and thus destabilise the very values they refer-
ence. This pragmatic inversion relies on the reader’s inferential
competence and familiarity with the underlying cultural scripts.
It echoes Attardo’s (2000) account of pragmatic irony, which
operates through implicature and presuppositional conflict. In
ironic hashtag use, the presupposed cultural value is invoked
only to be undermined, which enables users to engage in meta-
commentary on dominant ideological narratives. This phe-
nomenon illustrates how hashtags can become tools of reproduc-
tion and critique, as they allow for layered metapragmatic com-
mentary within constrained linguistic forms.

TRAINING, LANGUAGE AND CULTURE 109



Training, Language and Culture

rudn.tlcjournal.org

Volume 9 Issue 2, 2025, pp. 104-113

Another striking finding from the dataset is the semiotic sa-
lience of hashtags as focal points in digital utterances. Rather
than being peripheral or supplementary, hashtags often serve as
the interpretive key to the entire communicative act. Their posi-
tioning (frequently at the end of posts or captions) endows
them with summarising force, which is how they function as
pragmatic punchlines. In doing so, they resemble what Gumperz
(1982) termed contextualisation cues, which signal how utter-
ances should be interpreted. Hashtags perform this function by
framing the tone and marking evaluative stance. In digital dis-
course, this role is magnified due to the limited textual space and
rapid consumption context. Thus, hashtags not only categorise
discourse but inflect its pragmatic uptake in fundamental ways.

The study also reveals the use of hashtag clusters — series
of two or more closely related tags that co-occur within a post.
These clusters often display internal coherence and reinforce a
particular cultural or ideological frame (e.g., #roots, #authenti-
city, #honour). However, the sequential arrangement of these
clusters also suggests pragmatic gradation: users build cumulat-
ive force through lexical alignment and create an intensification
of values that might not be as effective if expressed in full sen-
tences. This is brought up in multimodal pragmatics, with stud-
ies suggesting that meaning is constructed through patterning
and repetition along with linguistic form (Tagg et al., 2017). The
dataset thus demonstrates how clustering serves as a technique
for pragmatic saturation (amplification of ideological content
through patterned lexical density).

In addition, hashtags in the dataset were found to engage in
interdiscursive chaining, whereby a current post links to an on-
going discourse event across digital contexts. For instance, #fam-
ilyvalues is not just a local stance marker; it evokes a larger ideo-
logical tradition — invoked in political speeches, media cam-
paigns, and religious discourse. This suggests that hashtags oper-
ate intertextually, drawing on what Fairclough (2000) called
‘orders of discourse’ to stabilise or challenge value hierarchies.
Hashtags become pragmatic entry points into discursive tradi-
tions. They allow individual users to affiliate with or resist cul-
tural ‘regimes’ (Akopova, 2024; Prokhorova et al.,, 2019).

The visibility and replicability of hashtags also afford them
deictic force, functioning like pointing gestures within discourse.
Deictic expressions such as this, here, or now direct the attention
to contextual elements. Similarly, hashtags like #rightnow or
#thisgeneration anchor utterances within specific sociocultural
moments. Yet unlike traditional deixis, which relies on immedi-
ate physical or conversational context, hashtag deixis is cultur-
ally mediated and socially distributed, as it relies on shared
knowledge of ongoing debates, meme cycles, or political events.
This makes hashtags an especially salient tool for distributed
pragmatic anchoring, where context is co-constructed across
temporally and spatially disjointed interactions. Furthermore,
the study’s findings point to the moralising function of many
hashtags. We argue that tags like #decency, #rightpath, or #real-
values do more than communicate content. They function as
moral predicates and implicitly instruct audiences on how to
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evaluate the social world. In this regard, hashtags serve as ethical
indexes — compact formulations of moral judgment embedded
within everyday discourse. Their usage often implies a dicho-
tomy between ‘correct’ and ‘deviant’ behaviour or belief. Hence
their functioning as micro-acts of norm enforcement. This paral-
lels Searle’s (1979) distinction between constative and directive
speech acts, as hashtags frequently blend description with im-
plied prescription. They do not just assert what is — they also
suggest what ought to be.

Another perspective illuminated by the analysis is the ritu-
alised function of hashtags. Especially in posts affirming national
or traditional values, repeated hashtags (e.g, #patriot, #honour,
#heritage) appear to serve a ceremonial role, akin to incantatory
or formulaic expressions. Their recurrence across posts suggests
a performative ritualisation of identity, where the act of tagging
becomes an act of belonging. This warrants a reference to
Durkheimian notions of ritual as a mechanism of social cohesion
and is further supported by Bell's (1992) observation that ritu-
alised language, even when brief or formulaic, often carries high
symbolic weight. Hashtags in this context serve as semiotic rites
of ideological participation.

Finally, the dataset reveals that hashtag use is shaped by al-
gorithmic pragmatics — the awareness users display of how
hashtags influence visibility, reach, and virality. This use of
hashtags suggests that users are not only engaged in interper-
sonal communication but also in platform-oriented metacommu-
nication. In other words, hashtags function as communicative
acts directed at both human audiences and algorithmic systems.
This dual addressivity reflects what Gillespie (2014) and Buch-
er (2017) have described as the algorithmic imaginary, which
refers to users’ tacit understanding of how digital platforms cor-
respond to what is seen and valued. Accordingly, hashtags can
be seen as practical responses to platform affordances that com-
bine computational visibility techniques with human semiotic
intention.

As linguistic-pragmatic units, hashtags thus demonstrate a
variety of sophisticated pragmatic qualities, such as multifunc-
tionality, indexicality, irony, moralisation, ritualisation, and plat-
form reflexivity, according to the study’s findings. Because of
these characteristics, hashtags are positioned as tools of cultural
activity that may convey, challenge, and disseminate values in a
clear and concise manner rather than as epiphenomenal com-
ponents of digital discourse. This has significant ramifications:
hashtags are a prime location for researching how language
pragmatically controls cultural reproduction in digital contexts
where succinctness is crucial. They are resources for analysing
the relationship between language, ideology, and identity in
modern mediated life because of their performative compact-
ness and social saturation.

The purpose of the study was to investigate the ways in
which hashtags, as pragmatic linguistic units, contribute to the
dissemination of cultural values in online conversation. Accord-
ing to the analysis, hashtags serve to both fight and redistribute
preexisting values. In extremely compressed language form,
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they function as sites of cultural reflexivity, where communal
orientations towards tradition, identity, and morality are either
confirmed or contested. The study question is explicitly ad-
dressed by this conclusion, which shows that hashtags are essen-
tial practical tools for maintaining culture in the digital era.

Furthermore, the study supports the claim central to both
indexicality theory and pragmatic discourse analysis that lan-
guage actively constructs reality through context-sensitive use.
Hashtags exemplify this function: they are simultaneously refer-
ential, evaluative, and performative, since they operate as tools
of identity positioning, moral signalling, and cultural categorisa-
tion.

While the findings expose the pragmatic mechanisms of
cultural reproduction in digital discourse, the study is limited by
its scope, seeing that it focuses exclusively on English-language
posts and a relatively small dataset. A larger cross-linguistic or
diachronic study could show how these mechanisms vary across
linguistic and cultural contexts. Additionally, while this study
has emphasised interpretive depth over quantitative generalisa-
tion, future research could incorporate corpus linguistics tools or
network analysis to track the diffusion and ‘mutation’ of specific
value-laden hashtags across platforms and time periods.

6. CONCLUSION

This study set out to examine how hashtags function as
pragmatic linguistic tools in the reproduction of cultural values
in digital communication. It approached hashtags not as incident-
al labels but as condensed expressions of collective meaning,
identity, and ideological orientation. Through the qualitative-
pragmatic analysis of 90 English-language social media posts
containing 288 hashtags, the study has demonstrated that hasht-
ags actively participate in the reproduction, negotiation, and
sometimes subversion of cultural values.

The findings confirm that hashtags are rich with pragmatic
force: they allow for stance-taking, affiliation, and cultural cat-
egorisation, while also presupposing shared values and indexing
group identities. Their function incorporates far more than topic
labelling, because they enable users to anchor their utterances in
social narratives. In this sense, hashtags contribute to cultural re-
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